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Abstract

This research aimed to: 1) study the behavior of repeat usage of electric vehicle
charging station in gas station, Nakhon Si Thammarat province 2) Study the marketing
mix (7Ps) of electric vehicle charging station providers in Nakhon Si Thammarat Province.
3) study the repeat usage of electric vehicle charging station in gas station, Nakhon Si
Thammarat Province, and 4) study the marketing mix (7Ps) that affect the repeat usage
of electric vehicle charging station in gas station, Nakhon Si Thammarat Province. The
sample group consisted of 400 people. An online questionnaire was used as a data
collection tool. Data analysis employed frequency, percentage, mean, standard deviation,

and multiple regression analysis.

The research results showed that 1) most of the respondents were female,
graduated with a bachelor's degree, business owner/freelance, and had an average
monthly income of 20,001-30,000 baht. 2) Most of the user the service 1-2 times/week,
from 4:00 p.m. to 6:00 p.m., and charged for 30-45 minutes at 201-300 baht per charge.
Users used BYD electric cars with a range of 201-300 kilometers per charge. 3) The
overall opinion level toward the marketing mix (7Ps) was at the highest. When
considering each aspect, Physical evidence had the highest mean, followed by place,
and people with the same mean. While promotion has the lowest mean. 4) The overall
level toward repurchase is at a high level. 5) The hypothesis testing results found that
the marketing mix (7Ps) that significantly affect the repurchase of electric vehicle
charging station in gas station, Nakhon Si Thammarat Province at a statistical level of
0.05 are 2 aspects: promotion and physical evidence, these factors collectively

predicted 33.6% of repeat usage behavior.
Keywords: Marketing mix, Repeat usage, Electric vehicle charging station
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