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ABSTRACT

This research aimed to: 1) study the personal factors of working-age individuals in Nakhon
Si Thammarat province 2) study the marketing mix influencing the saving decisions of working-age
individuals in Nakhon Si Thammarat province 3) compare the personal factors influencing the
saving decisions of working-age individuals in Nakhon Si Thammarat province and 4) analyze
the marketing mix factors influencing the saving decisions of working-age individuals in Nakhon
Si Thammarat province. An online questionnaire and purposive sampling were used to collect
data from 400 respondents aged 20-59 residing in Nakhon Si Thammarat province. Data analysis employed
percentages, means, standard deviations, Independent Samples t-test, One-way ANOVA (F-test),

and multiple regression analysis.

The study found that most respondents were female, aged 30-34, married, held bachelor's degrees,
worked in private companies, earned 15,001-30,000 THB monthly, had 3-4 family members,
saved primarily for emergencies, and predominantly used bank deposits as their saving method.
Gold/precious metals/jewelry/collectibles were the second and third most popular saving methods.
The average saving amount per transaction was less than or equal to 15,000 THB, with monthly saving
frequency. And Regarding the marketing mix, the overall perception was very positive (X=4.36, S.D.=0.436).
The highest mean score was for personnel/service providers (People) (X=4.70, S.D.=0.507), followed by
service processes (Process) (X=4.69, S.D.=0.490). The lowest mean score was for promotional

activities (Promotion) (X=3.70, S.D.=0.827).

Hypothesis testing results indicated that personal factors—age, occupation, average
monthly income, and saving frequency—significantly influenced the saving decisions of working-age
individuals in Nakhon Si Thammarat province (p < 0.05). Furthermore, marketing mix factors,
including Place (saving channels), Promotion (saving/marketing promotion activities), and Process

(service processes), also significantly influenced the saving decisions of this group (p < 0.05).

Keywords: Saving, Working-age individuals, Marketing mix, Saving decision
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