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The Consumer Behavior and Marketing Mix Factors that Influence

The Decision to Purchase Hydroponic Vegetables in Nakhon Si Thammarat.
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ABSTRACT

This study aimed to 1) Examine the consumer behavior of individuals purchasing hydroponic
vegetables in Nakhon Si Thammarat. 2) Investigate the marketing factors influencing consumer
decisions to purchase hydroponic vegetables in Nakhon Si Thammarat. 3) Study the decision-making
process in purchasing hydroponic vegetables among consumers in Nakhon Si Thammarat.
4) Analyze the relationship between marketing factors and consumer decision-making in purchasing
hydroponic vegetables in Nakhon Si Thammarat. The findings from this research aim to enhance
hydroponic vegetable production and marketing strategies to align with the preferences and demands
of consumers. For the data collection, the researcher focused on the Nakhon Si Thammarat region,
targeting individuals aged 18 and older who purchased hydroponic vegetables through offline
channels. A total of 400 participants were sampled. Statistical analyses were performed, including
sample size calculation, percentage (%), mean (x_), standard deviation (S.D.), one-way ANOVA, and
correlation analysis.

The study found that the majority of consumers purchasing hydroponic vegetables in Nakhon
Si Thammarat were female, aged between 36 and 60 years, single, with a bachelor's degree, and
working in government or state-owned enterprises, with monthly incomes ranging from 15,000 to
30,000 Baht. Consumers predominantly purchased hydroponic vegetables from department stores,
citing reasons such as safety from pesticides, no residual chemicals, and certification standards due
to health concerns. The most popular hydroponic vegetable was green oak lettuce. Consumers
placed high importance on marketing factors, particularly the product aspect, such as safety from
pesticides. In terms of purchasing decisions, they also prioritized nutritional benefits, including the
presence of essential nutrients and minerals in hydroponic vegetables. The study revealed a strong

relationship between marketing factors and consumer decision-making. When testing the hypothesis,



it was found that demographic factors significantly influenced the decision to purchase hydroponic

vegetables in Nakhon Si Thammarat, with statistical significance at the 0.05 level.
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