Ja98d1mlseaun19MsAaaNaINaAnaN1IAR WA 1TUINIIEN oL In
Y A n‘ [ ™ - | o -~ [ %) 4 P=|
°ll€l\‘iEUSTﬂﬂﬂWﬂaﬁﬁﬁl‘l%ﬂa%Tﬂ&lL%El&la’lmaL&Iax‘i WHINFINHYI5 N
The Marketing Mix Factors Affecting the Decision of Consumers to use
The Laundry Services in The Condominium Segment,

Muang District, Surat Thani.
AAANT #NAFINAN' Uaz ATk WaDHTU
1ﬁﬂﬁﬂﬁ1%§ﬂ§ﬂ3ﬂ%ﬁ’]‘§ﬁqiﬁﬁ]N%’]‘.I_Iumﬁﬂ AMLUIMNITININWIU AN UM AINLRUTINAN
6624100021@rumail.ru.ac.th

meiﬁﬂsza‘hﬂmzu?msgiﬁﬁ] VWINLRBTINAUNY, daranee.p@rumail.ru.ac.th

UNANLa

[ '
A v A4A @ A

6 = [ 1 Aa 1 @ A Y A £ A
nwidpiiiiandazaed 1) thednmifadbdiuyananduadenisaadulaliuinign e 3a
v a a o o A A o A o @ ¢ A A a & o
pasguilnaninanduluneulafifion dunalios Sandagnugind 2) iNeTianzidadoaiu
UszaunanIaaia (7Ps) vasuuinnign au 3a luaeuladifion sunades Jandagnuginid
A = o 1 AaA 1 e A ¥ A £ A Y oAa

3) wnadnmadusutszauniamiama (7Ps) Nlinadenaadulalduinisdn ey Sa vasguilng
A o o A A o A [ [ ¢ A o AN o =2 o
nwnardolunauladiiivy dunailes Jndagnugini lasthnafildannisdnsludsvlsla
MINAIWY Laztdausnswon au 3a lﬁﬁmmaa@ﬂé’aaﬁ'um’m@”aaﬂﬁmaamj:u;ju’ﬂmmﬂﬁq@
I@zlmiﬁnmﬂ’agaqﬁﬁ'ﬂﬁﬁﬁlﬁumsﬁﬂwﬁﬁ'ﬂ o9 dulszaNn 1M IaaNsINadaaaanl
l3usnsdn au 3a vasguilnanvnarduluaeulafifiondinaiiies Swiagnugind latnue
POULUALTNYBIM A UTaNANNLTZTINT gwwﬂaﬂﬁﬂiuﬂauI@ﬁLﬁuu WU 4 WA Ao waw Aaula

6 A a 1 6 a [ o 4 6 6 =
gy innd, dneula laldgauginnd, twezmiian aaula, uaziadwgnsuniud gaeg)inil
’i‘hmumaamjuﬂizmmﬁaama IIUI% 400 318 I(ﬂUmﬁmswzﬁia;&laﬁwmaﬁﬁ laun myAeTeA
mﬁﬁmumjmﬁama n f130az (%) NMImanaiy X §udoaunwniaigiu S.D. NMIATIZHENR
RUNAFINAILANNLYIUTIUNNLALY (One-way ANOVA) wazaDALBaRu (Correlation)

Hansanw wudnguduilaadiulngduiweands Ja1gzndne 31-40 O anunnlaa
UsznauarBwd mnamywinnuiziamia dnoszning 25,001-45,000 1n wazdulngiddwing
annandeluiaanndiwain 1 au Ianudanluasnasdindszsuniiniiaaa waznisaaduwlald
u3n13 40 au Fa adluszauan uwazilianaseuauudzin wodglduinisdneuiandina ang
FOIUNW DTN 1IUFINTNLUATOUATINANBADTINABAINY Tz IaaFwla kTSI Tnay

a . . o v a Y A Ada v A . oa ' v o o v A v a
SQVLQJLL@]ﬂ@]’Nﬂu I@]Uél“ﬁi.liﬂ’li‘]malli@ﬂwﬁ’lﬂ@maa@amammﬂ@wﬂu &l‘i:@]ﬂﬂ’li@l@ﬁ%lﬁ]l"ﬁﬂiﬂ’]‘i


mailto:6624100021@rumail.ru.ac.th

nauIa dun1IIuINIlEuINT dunsdaiulade uazdunnAnssunonaInIITeuandIn%
wazfadunisniaatafidinadanisdaadulalduiniy vesguilnanwnenduluaaulafitiio

dunailasdaniagnugimiianusunusdauinig

ANE1IATY : §IRUITRUNINIOAIG, UISNIEN au Fa

ABSTRACT

This research aims to: 1) study the personal factors that influence the decision to use laundry
services among consumers residing in condominiums in Mueang District, Surat Thani; 2) analyze the
marketing mix factors (7Ps) of laundry service businesses in condominiums in Mueang District, Surat
Thani; and 3) examine the marketing mix factors (7Ps) that affect consumers' decisions to use laundry
services in condominiums in Mueang District, Surat Thani. The results from this study will be applied
to develop and open laundry services that best align with the needs of consumers. For this study,
the researcher conducted research on the marketing mix factors that influence consumers' decisions
to use laundry services in condominiums in Mueang District, Surat Thani. The data was collected
from residents of four condominiums: Plus Condo Surat Thani, D Condo Coco Surat Thani,
The Garden Condo, and Kalpapruek Grand Surat Thani, with a sample size of 400 individuals.
The data were analyzed using statistical methods, including sample size determination (n),
percentage calculation (%), mean (x_), standard deviation (S.D.), one-way ANOVA, and correlation
analysis.

The study found that the majority of consumers were female, aged between 31-40 years,
single, working as government officers or state enterprise employees, with monthly incomes ranging
from 25,001 to 45,000 Baht. Most respondents lived alone in their apartments and placed high
importance on marketing mix factors when deciding to use laundry services. Hypothesis testing
revealed that there were no significant differences in the decision to use laundry services based on
gender, age, marital status, occupation, or the number of family members living together. However,
there were differences in the decision to use laundry services among consumers with different income

levels, particularly in terms of service perception, purchase decisions, and post-purchase behavior.



The marketing factors influencing the decision to use laundry services among condominium residents

in Mueang District, Surat Thani, showed a strong correlation.

Keyword : Marketing Mix , Laundry Services
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