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ABSTRACT

Housing is important to the lifestyle of every citizen, so choosing and deciding to
buy a house is important. In addition to being a basic factor necessary to It is also an
indicator of quality of life. It also stimulates long-term investment and a form of savings.
Therefore, choosing a place to live must take into account many factors, such as
considering the location of the project, choosing a reliable project, and choosing a reliable
project. The right price and the choice of house design, etc., have created the real estate
business. One form is the "Housing Project" to meet the needs of consumers and is an

alternative to buying a house in terms of comfort, safety, and environment.

The results of the study point to the importance of studying the factors that affect
the decision to buy an allocated house. In Nakhon Si Thammarat Province To study
demographic factors and market composite factors (4Ps) that influence the purchase of
allocated houses in Nakhon Si Thammarat Province to propose as a guide to
entrepreneurs the factors that truly affect consumers' purchasing decisions and can lead
to strategic planning to create a competitive advantage and be in line with consumer

needs

Keywords: Demographic factors, Purchasing decisions, Housing allotments
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