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Consumer Behavior and Repeat Service Usage in Cafés

in Nakhon Si Thammarat Province.
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ABSTRACT

This research aims to study personal factors and marketing mix factors affecting
consumer behavior in selecting and reusing café services in Nakhon Si Thammarat.
The results will be used to improve products, services, and marketing strategies, such as
designing new menus, enhancing store ambiance, offering promotions, and organizing
activities to attract repeat customers. This will help consumers choose café services that
align with their needs and satisfaction and contribute to the sustainable growth of the cafe
business in Nakhon Si Thammarat. The study was conducted on consumers in Nakhon
Si Thammarat who use café services, with a sample size of 300 respondents. Data
analysis was performed using statistical methods, including sample size analysis (n),
percentage (%) calculation, mean and standard deviation (S.D.), and hypothesis testing
using the Chi-Square Test.

The study found that the consumer group most influencing café service
choices and repeat visits in Nakhon Si Thammarat Province was predominantly female,
aged between 26-30 years, single, working as government officials or state enterprise
employees, with an average monthly income of 25,001-35,000 Baht. They visited cafés
approximately 3-4 times per month, with an average spending of 100-200 Baht per visit.
The primary purpose of their café visits was to purchase drinks, snacks, and light meals,
and they typically visited cafés with friends. The consumers placed a high level of
importance on the marketing mix factors when making their decisions. Hypothesis testing
showed that both personal factors and marketing mix factors had statistically significant
differences in influencing consumers' decisions to use café services, with a significance

level of .005.

Keywords : Marketing Mix, Service Usage Decision.
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