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ABSTRACT

The objectives of this study are: (1) to compare the level of decision-making in purchasing
products at Lotus Go Fresh, Sung Men branch, categorized by personal factors, and (2) to
investigate the marketing mix factors that influence the decision to purchase products at Lotus
Go Fresh, Sung Men branch. The sample in this research consisted of 385 consumers who
purchased products at the Lotus Go Fresh store, Sung Men branch, Phrae Province, selected
using accidental sampling. Data were collected using a questionnaire. The statistical methods
used for data analysis included percentages, frequencies, mean, standard deviation, and

multiple regression analysis.

The research findings revealed that the majority of the sample were female, aged between
20 and 30 years, single, with a bachelor's degree or its equivalent, and were students. They
also had a monthly income of 7,000 baht or less. Additionally, the study found that the overall
level of consumer perception regarding the marketing mix (7P’s) factors influencing their
decision to purchase products at Lotus Go Fresh, Sung Men branch was high (x_= 4.04, S.D.
= 0.47). The level of opinion regarding the decision making in purchasing products at Lotus

Go Fresh, Sung Men branch was also high (x_= 3.98, S.D. = 0.64).

The hypothesis testing results indicated that the marketing mix factors (7P’s) had a
statistically significant effect on the decision to purchase products at Lotus Go Fresh, Sung
Men branch, at the 0.05 significance level. The coefficient of determination (R square) was
0.21, suggesting that the independent variable, the marketing mix factors (7P’s), explained
21% of the variance in the dependent variable, which is the purchasing decision at Lotus Go
Fresh, Sung Men branch. Upon examining the individual factors, it was found that two

elements had a significant impact: product and price.

Keyword : Marketing Mix Factors, Decision to purchase, Lotus Go Fresh Sungmen Branch

Phrae Province
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