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ABSTRACT

The objective of this study is to compare the durian purchasing decisions of
consumers in Phrae Province, classified by personal factors, and to investigate the marketing
mix factors that influence consumers' decisions to purchase durian. The population for this
study consists of consumers who purchase durian in Phrae Province, specifically from Setthi
Ruea Thong store. A sample size of 385 participants was selected using purposive sampling.
The research instrument used in this study was a questionnaire related to demographic
characteristics, the marketing mix factors (7Ps), the durian purchasing decision process, and
the data analysis employed descriptive statistics such as frequency, percentage, mean, and
standard deviation. Hypothesis testing was conducted using inferential statistics, including
Independent sample T-test, One-way ANOVA (F-test), along with pairwise comparisons of
mean differences using the Scheffe and LSD methods. Additionally, a multiple regression
analysis was used to examine the marketing mix factors influencing purchasing decisions, with
statistical significance at the 0.05 level.

The study findings reveal that the majority of respondents are female, and most are
aged between 41 and 50 years. The marital status of the majority is married, and most
respondents are employed as government officials or state enterprise employees. In terms of
monthly income, the majority of respondents earn between 14,001 and 21,000 baht. The study
also found that respondents rated the overall marketing mix (7Ps) with a high average score of
4.18. Among the 7Ps, the promotion aspect received the highest average score, while the
product aspect had the lowest average score at 4.10. Regarding the overall decision-making
process for purchasing durian in Phrae, the respondents generally had a high level of

agreement, with an average score of 4.17. The highest-rated aspect was post-purchase



behavior, with an average score of 4.26, while the lowest-rated aspect was problem recognition,
with an average score of 4.10.

Regarding hypothesis testing, the results indicated that hypothesis 1, which examined
personal factors such as gender, age, and marital status, did not have a significant impact on
the overall durian purchasing decision in Phrae. However, personal factors such as occupation
and average monthly income showed a significant effect on purchasing decisions, with
statistical significance at the 0.05 level. For hypothesis 2, the study found that, among the 7
marketing mix factors, only the process aspect had the greatest influence on purchasing
decisions, followed by the product aspect, both with statistical significance at the 0.05 level.

Both factors positively influenced the decision to purchase durian.
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