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ABSTRACT

The purpose of the study was 1) To study personal characteristics such as
gender, age, occupational status, education level and income that influenced
consumers' decision-making on sugary drinks in Trang province and 2) To study market
ingredients (4P's) including Product , Price Place and Promotion factors that influenced
buyer decisions of Sweetened beverages in Trang. The population of the study was 400
people. This is based on calculations to determine the absolute target population from a
reliable source (Cochran, 1953) by collecting samples this time; researchers will choose
how to use the Google Form online questionnaire.

From the analysis of the general data of respondents, 70.50% said they were
females aged 31-40, 42.00%, marital status, 46.00%. Civil servants/state enterprises,
79.50% of which are undergraduate students, 65.00%, average monthly income of
10,001 — 20,000 baht, 45.30% decision shall be made to purchase Sweetened
beverages, statistically significantly different at level 0.05 Marketing factors influenced
the decision to buy Sweetened beverages . It was found that marketing promotion
factors influenced consumers in Trang, In part to Product, Price, and Place. As a result,

the decision to buy Sweetened beverages in Trang was not different.

Keywords : Sweetened beverages, Marketing Mix, Decision
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