129 8N DNENANDAINVITNANA LBNITLR DN LTUINT
Tssarnudwralnd Tndsninanss
Factors influencing loyalty in the selection of

Rong Kua Nai Kopee In Trang Province
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ABSTRACT

The study on factors influencing customer loyalty in choosing the services of Nai
Gopee Coffee Roasters in Trang Province aims to:lnvestigate the personal
characteristics that influence customer loyalty in choosing the services of Nai Gopee
Coffee Roasters in Trang Province.Examine the marketing mix factors that affect
customer loyalty in choosing the services of Nai Gopee Coffee Roasters in Trang
Province. The research sample providing data for the study consists of 400 customers
in Trang Province. Data was collected through both questionnaire surveys and online
surveys using Google Form. Statistical analysis, including One-Way ANOVA, LSD for
pairwise comparison of differences, and Multiple Linear Regression, was performed
using the SPSS software. From the research on factors influencing customer loyalty in
choosing the services of Nai Gopee Coffee Roasters in Trang Province, it was found
that differences in age, occupation, and income have an impact on customer loyalty.
Specifically, female consumers aged 31-40, working in the private sector, and with an
income between 10,001-20,000 Baht, demonstrated different levels of loyalty. Regarding
the marketing mix factors (7Ps), the study revealed that personnel factors were most
influential, with consumers highly valuing courteous and well-behaved staff, including
their willingness to provide good service and explain products. Process factors,
particularly the convenience of payment and accurate pricing of coffee and pastries,
also had a significant impact. Product-related factors, such as freshness and quality of
coffee and pastries, and aspects like pricing, distribution channels, and sales promotion,
were highly influential. The physical environment, encompassing factors like clear menu
pricing, attractive and contemporary interior decoration, and the convenient location of
the store, was also a critical factor. Notably, in the current era, consumers place high
importance on the environmental factor, emphasizing the freshness of ingredients,
quality of coffee, clear pricing in the menu, and the physical ambiance within the store.

This shift is particularly prominent due tonow focus on social media, where consumers



showcase positive values. Thus, the physical environment has become a crucial factor

in this contemporary age.
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