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Factors Affecting People's Decision to buy Housing Estate

in Trang Province
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ABSTRACT

The objectives of this research are (1) to study personal factors that affect the
decision to buy housing estate of people in Trang Province. (2) to study the marketing mix
factors that affect the decision to buy housing estate of people in Trang Province. The sample
group used in the research consisted of 400 people who decided to buy housing estate in
Trang Province using Cochran's formula (Cochran, 1977).The research instrument was a
5-level rating scale questionnaire with an alpha coefficient of .979. Statistics used in data
analysis included frequency and percentage statistics, mean, and standard deviation.
(Standard Deviation) T-test (t-test) F-value test (F-test) and multiple regression analysis
(Regression Analysis)

According to the survey the majority of respondents were female, 62.70 percent were
20-29 years old, 37.80 percent had a bachelor's degree, 51.50 percent were marital, and
52.50 percent were company employees. Private sector/employee 71.50 percent and have an
average monthly income of not more than 30,000 baht, 81.80 percent. Different personal
factors affect the decision to buy housing for people in Trang Province. Respondents with
different genders, statuses, occupations, and average monthly incomes There is no difference
in deciding to buy a housing estate. People aged 20-29 years decided to buy a housing
estate more than people aged 40-49 years, and people aged 30-39 years decided to buy a
housing estate more than people aged 40-49 years. People aged 40-49 years with statistical
significance at the .05 level. and people who graduated with a bachelor's degree decided to
buy a housing estate at a higher rate. People who have completed an associate's degree
Statistically significant at the level .05. Marketing mix factors that affect people's decision to
buy housing estate in Trang Province. Respondents had opinions on the decision to buy
housing estate in Trang Province on all 7 aspects, of which 2 aspects were personnel and

physical components affecting the decision to buy housing estate of people in Trang Province.

KeyWord : Factors, Housing Estate, Decision to buy
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