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Marketing mix factors (4C's) that affect decision Making People

buy clothes through social media in Krabi province.
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ABSTRACT

Today's world is a social era that can reach almost any group of people.
Keeping up with the media of this era is very important. It is a change in lifestyle,
change education, change commerce by using communication tools that enable
communication in a form. Borderless, especially low-cost, fast-paced cross-border
communications and access to the Internet. This research aims to study the behavior of
clothing shopping on social media. People in Krabi province to study the market
ingredients (4C's) that affect their decision to buy clothes via social media using a
questionnaire that was analyzed by 400 people. The data collected were analyzed using
mean, standard deviation, and T-test. One-way variance analysis, comparison of
differences in mean and multiple regression analysis. The analysis found that different
gender and education levels did not affect decision making on social media, and that
different monthly income lifestyles did not affect decision making on social media. (4C's)
4 areas are consumer demand, consumer cost and communication convenience. There
is a statistically significant relationship between consumers' decision to buy clothes via
social media in Krabi province.05 Can predict 31.00 percent of the decision to buy

clothes via social media of Krabi province.
Keywords : Marketing mix (4C's), Online ordering, purchasing decision
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