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ABSTRACT

The purpose of this study was to study personal factors affecting the selection
of services at Chao An cake shop in Trang Province and to study the influence of
marketing ingredients that affect the selection of services from Chao An cake shop in
Trang Province. The population sample used in the research is 400 people who chose
to use the shopping service at Chao An cake shop in Trang Province. The research
tools were questionnaires. The statistics used in data analysis included frequency
analysis, percentage, mean, and standard deviation by presenting information in table
form along with lectures, as well as using an independent sample t-test to compare the
differences between the means of two groups, one-way ANOVA, and simple linear
regression analysis. The research found that most of the respondents were female, 20—
30 years old, single, had a bachelor's degree, and had an average monthly income of
15,000-20,000 baht. The results of the marketing mix analysis found that most
respondents had opinions about the marketing mix, overall, at a high level. Results of
the analysis of service selection at Chao An Cake Shop in Trang Province found that
the majority of respondents chose to use the services of Chao An Cake Shop in Trang
Province overall at a high level. The results of the hypothesis verification found that
consumers with different ages, status, and education levels will choose to use the
services of Chao An cake shop in Trang province differently with the statistical
significance at the 0.05 level, and marketing mix factors influence the choice of using
the service of Jao An cake shop in Trang Province with the statistical significance at the

0.05 level and choosing to use the services of Chao An cake shop in Trang Province.

Keyword : marketing mix, choosing a service, Chao An cake shop Trang

province
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