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ABSTRACT

The purpose of this research was to study factors affecting satisfaction in using
the services of the Bank for Agriculture and Agricultural Cooperatives, Pak Khlong
Branch. Phatthalung Province The study was conducted using quantitative research
methods. (Quantitative Research) in the form of survey research (Survey Research), a
sample group of 400 people from those who actually came to use the service. and
analyze statistical results using a packaged program for social science analysis, namely
The SPSS program (Statistics Package for The Social Sciences - SPSS) uses statistics
to analyze the comparison of differences between two independent variables,
Independent Sample T-Test, One-Way Analysis of variance (F-test ) and multiple

regression analysis (Multiple Linear Regression)

The research results found that Marketing mix factors (7P's) in all 7 areas:
Product & Service, Price, Distribution Channel (Place), Marketing Promotion
(Promotion), Personnel (People), Process (Process). and the physical environment
(Physical Evidence), all aspects have different effects on satisfaction in using the
services of the Bank for Agriculture and Agricultural Cooperatives, Pak Khlong Branch,

Phatthalung Province.

Keywords: Thaks, employees, customers, gender, occupation, education,

frequency of use of services, type of service, type of customer, Phatthalung Province.
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