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ABSTRACT

This research is for the purpose of 1.To study the personal characteristics that
affect the decision to rent a house in Huai Yot Subdistrict Municipality, Trang Province
2.To study the factors of market composition that affect the decision to rent a house in
Huai Yot Subdistrict Municipality, Trang Province. The research sample includes 400
people living in Huai Yot Subdistrict Municipality, using a convenient sampling method.
Research tools are questionnaires. overall reliability of the instrument was found to be
0.942, statistics used in data analysis were : frequency, percentage, mean, standard
deviation, T-value test, F-value test and multivariate regression analysis.

The research found that the majority of respondents were women aged 18 to 40,
single status, bachelor's degree, and private sector employees with an average monthly
income of 10,000 — 20,000 Baht. Personal characteristics such as age and educational
level affect the decision to rent a house, Marketing’s mix, price composition are the
most important factors. Service and physical characteristics affect the decision to rent a

house in Huai Yot Subdistrict Municipality, Trang Province statistically significant at .05.

Keywords : Marketing’s mix, The decision to rent a house in Huai Yot

Subdistrict Municipality, Trang Province.
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