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Marketing mix that influences loyalty to tire service centers

Tang Tire Wheels, Trang Province
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ABSTRACT

The objectives of this research are 1) to study the marketing mix and loyalty to
the Trang Tire car tire service center, Trang Province 2) to compare loyalty to the Trang
Tire car tire service center. Trang Province, which is different according to different
personal factors. 3) To study the influence of the marketing mix on loyalty to the Trang
Tire service center, Trang Province. The sample group used in the research included
370 users of the Tang Tire tire service center in Trang Province. The research
instrument was a 5-level rating scale questionnaire with an alpha coefficient of .739.
Statistics used in data analysis. Including frequency and percentage statistics
(Percentage), mean (Mean), standard deviation (Standard Deviation), t-test (t-test), F-
value test. (F-test) and multiple regression analysis (Regression Analysis)

From the analysis of the general data of the respondents, it was found that
the majority of the respondents were male, 87.00 percent, 30-40 years old, 51.10
percent, had a bachelor's degree, 56.80 percent, marital status, 71.90 percent,
occupation, private business, 56.50 percent. and have an average monthly income of
not more than 30,000 baht, 47.80 percent. Respondents included gender, age,
education level, status, occupation, and average monthly income. There is no difference
in loyalty to the Trang Tire car tire service center in Trang Province. And the
respondents had opinions about the marketing mix factors of the Trang Tire Service
Center in Trang Province, all 7 aspects, of which 2 were the personnel aspect and the
physical characteristics that affect loyalty to the tire service center. Tang Tire Wheels,

Trang Province

Keywords: marketing mix, loyalty Car tire service center, tank tires Trang

Province
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