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The Factors which affect Satisfaction and Loyalty of Retail Stores.

(Huai Yot District, Trang Province)
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ABSTRACT

This independent research aims to examine demographic data and satisfaction
levels regarding the marketing mix's influence on loyalty towards retail services (mom-
and-pop stores) in the Huai Yot District, Trang Province.

The study found that the majority of respondents were females aged 21-30, with
a bachelor's degree, working in the public sector, earning between 10,001-20,000 baht,
and were single. Satisfaction with the marketing mix for retail services was high,
especially regarding the convenience and speed of service. Loyalty towards these retail
services was also high, with a positive attitude being the most significant factor for
loyalty. Education level and income, along with physical evidence and presentation,
were found to influence loyalty towards these retail services in Huai Yot District, Trang

Province.

Keywords : Retail stores (mom-and-pop stores), marketing mix satisfaction,
loyalty.
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