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The Influence of media exposure and marketing mix factors affecting

Real estate purchase intention Mueang Trang District, Trang Province.
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ABSTRACT

The purpose of the study was to study the influence of media exposure and
market components on real estate purchase intention in Mueang Trang District, Trang
Province. To provide guidelines to entrepreneurs on factors that really affect their
purchasing decisions and strategies to gain competitive advantage in the future. The
study of media exposure and marketing factors influencing property purchase intentions
in Mueang Trang District, Trang Province. A sampling group was used in the research,
male and female consumers aged 18-50 years old from the population of Mueang
Trang District, Trang Province, to collect data and to use statistical program analysis

tools (SPSS).
Keywords : Real Estate House, Trang Province
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