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The quality of service and marketing mix have influenced the loyalty of

Bangkok Bank's customers, Palian Branch, Trang Province.
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ABSTRACT

The purpose of this study is to study the quality of service and market mix that
influences customer loyalty. Bangkok Bank's Phalian Branch, Trang Province. The
research hypothesis is as follows: The marketing mix influences the loyalty of Bangkok
Bank's customers at Palian Branch, Trang Province, and the quality of its services
influences the loyalty of Bangkok Bank's customers. Trang Province researchers have
determined the scope of the study. The study will investigate service quality and market
mix influencing loyalty of Bangkok Bank's customers at Palian Branch, Trang Province,
using 7'Ps in terms of productivity, pricing, location and distribution channels. In terms
of marketing promotion, human resources, physical characterization, quality of service
concept in five areas: customer satisfaction, customer confidence and customer care
and loyalty. As well as repeat purchasing, Bangkok Bank's service quality at Palian
Branch in Trang Province will help improve the quality of service provided by Bangkok

Bank's employees in Trang Province.
Keywords : Banking, Quality, Market Mix, Influence, Satisfaction, Service
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