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ABSTARCT

This research Have research objectives to study demographic factors, marketing
mix aspects and behavior in purchasing electrical appliances Produced from China for
consumers in Theparak District, Nakhon Ratchasima Province. The population used in
the research is Consumers in Thepharak District, Nakhon Ratchasima Province, totaling
25,297 people, sample group numbering 400 people. The period of this research is
between September and December 2023. The research data was collected using a
quantitative questionnaire. (Quantitative Research). The researcher used a questionnaire.
(Questionnaire) is the main tool for collecting data. To create a framework for collecting

data.

The results of the study were mostly female, age between 41-50 years, family
status, marriage, education level. Below bachelor's degree, occupation: farmer and
average monthly income of 5,000 - 10,000 baht. The research results of different
demographic factors affect behavior and the research results of marketing mix factors
have a significant influence on behavior at the 0.05 level. In terms of consumer behavior,
it was found that most of them have a career as farmers. Choose to buy a Sharp rice
cooker, price 690, 1 year warranty, with Khun Bum Panadda as a presenter. Buy good
quality products. You will be the one who decides to buy the product. Will buy immediately
when needed or if the old product is damaged. Most places of purchase are Modern
retail-wholesale department store (Makro, Lotus, Big C) and will receive information about

the product Through social media channels (Facebook, Tik Tok)
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