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ABSTRACT

This research has the objective To inquire about customer satisfaction and needs
that affect the trading of chicken manure. Classified by personal factors Satisfying
customer needs in choosing to buy and sell chicken manure. and behavior and needs of
customers in purchasing chicken manure. The sample group is There were 132
customers who came to buy chicken manure at Hun Suan Chaliew Service Department
Store. Data were collected using a questionnaire. Analytical statistics include percentage,
mean, and standard deviation in the research.

The research results found that Most customers are female, aged 30-39 years,
have a trading career and have an income of 5,000-10,000 baht. They are satisfied with
the needs of customers in purchasing chicken manure. The overall level was at a high
level as follows: service behavior was at a high level, followed by experience at a high
level, followed by quantity at a high level, followed by price at a high level, and
convenience and speed at a high level. a lot and the behavior of consumers Everyone
has used the services of Chaliew Partnership. Services include chicken manure, mostly
45-day chicken manure (chicken manure for laying eggs). Most of the influence in
decision-making comes from family. Ask about most prices. Inquiry via internet/telephone

and most payment channels Transfer money via the internet (E-Banking)
Keywords : Satisfaction, customer needs, purchasing choices
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5.2 aLmﬂ:v\ﬂwumumwwowalwaagmm laglgdads (Mean) VBINGY
G089 waraIduIUNNINIZIN (Standard Deviation)
5.3 Tinitadudunginsinvesduilnalasldnismidrainud (Frequency)

Jauaz (Percentage) LI uaw
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NI 1 LLﬁ@\‘]ﬂ"l%’ﬂSJE‘]K‘IJENEEJ@]@ULLUUQGUHWN

Jayalszznsdans JUIN (AR) Soaas
LNE
78 52 39.40
TN 80 60.60
El’]g!
20-29 1 33 25.00
30-39 1 45 34.10
40-59 1 31 23.48
60-79 U 12 9.10
g0 dauly 11 8.32
DTN
LN™FAINT 7 5.31

ave 61 46.21




DINIEINA 44 33.33

FINTNT 20 15.15
g - -
sela

N3 5,000 LM 2 152
5,000-10,000 L 46 34.84
10,000-20,000 LN 45 34.09
20,000-30,000 11N 16 12.12
30,000-40,000 11N 12 9.09
40,000 vndwly 11 8.34

NA1T9 1 Namﬁl,mwzﬁﬂ%’fﬂmuqﬂﬂa WUIN ToyYadIBYANRVBINADL
wwusaunudnlngidwweandgs Aaiduiovas 60.60 a1y 30-30 T Aaiflusasaz 34.10

Jandweanwy Aatdusasas 46.21 wazise'le 5,000-10,000 U Aatdusasa: 34.84
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a13197 2 ugedduads ddmdsiuuanaigiuanaiinalannudainivasgndilu

o X .
muaamjagavlﬂ
=< [y Y - g f _ o
mwwowa%mwmaamwaa'ﬂnm‘lumimamjagzﬂn X S.D. zau
1. AIUINAN 437 0.38 ¥1n
2. v 441 039 %N
3. guilszruniTah 445 032 31N
4. MWANURZAINITIALN 436 041 310
5. ABNHANITINNITLINNTG 448 0.36 11N

N 441 037 &N

NANTIT 2 wamﬁmﬁzﬁmmﬁawa‘la]m'mﬁaamsmaagﬂﬁwlumnﬁaﬂsﬁaga
A lunwswagluszau ann (X = 441, SD. = 0.37) eI edIn SeedeLann
U0 ldas wudn MuwgAnIINAISUSANT ag’lmm"’u NN (X = 4.48, S.D. = 0.36)
TOIRINN @Twuﬂszaummiagﬂmm‘“u NN (X = 4.45, S.D. = 0.32) 38989071 wUIumw
atiluIzay NN (X = 4.41, S.D. = 0.39) 3838907 FuTA1 agluszau wn (X = 4.37,

S.D. = 0.38) LAz BANUFZAINTIALT ayj"lmm”u NN (X = 4.36, S.D. = 0.41)
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ANTNN 3 ULRAIAISDLAZVBINGANTINANNABINT TWUNAUNTIEUINNT

WHANIINAINABINIIVDIZNAT NN (AN) Soaas

1 U A U U 1 = a 1 -~ []
rwaglzusmsnisindinaiian usms lavwsela

1o 132 100.00

1aile - -
ﬂszmwgalﬁﬁﬁﬁmﬁan‘lf{mnﬁagm

Al 45 T (yalila) 67 50.76

yaldd aliwa-usl Wus) 65 49.24
Tasfidansnalunsananladovasriin

e 59 44.70

ATAUAT 62 46.97

WINITHE 11 8.33
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'Yl"l%&l')ﬁﬂ']iﬂ’élﬂﬂ']&l‘i']ﬂ']%"lﬂﬂ‘lﬂﬂﬂ'] EI'Jﬁﬂ']islﬂ

aaumummjnl”ﬁ'uu’%ﬂﬁﬁjﬁ‘ﬂ 53 40.15
ROUDNUNIWNNIB WA aSITe / InTawyt 54 40.91
FaUNNlALATI (MNIFBLANN Db 90218) 25 18.94

U
mumnmwﬁanms:wu‘l%miﬁ%amﬂgaTn PR hi L,

FIILLIBRA 64 48.48
Touldurnuduiaasiila (E-Banking) 68 51.52
g ; -

ANANTNN 2 wamﬁmﬁzﬁwqaﬂﬁmaaQ’l"ﬁﬂ%‘[m nﬂﬂumyl“ﬁﬁmsmnﬁn

v 1

Ausmaiod 13ny Aaduiosaz 100 dsziangald sulwgdugald 45 30 @aldla)

q

a

Aaduiasas 50.76 antwalunisaeauladiulnauranasounia Aaduiosas 46.97
FOUDIWMANEIRING sounIuHIwNIEueasIhe/ InTand Aatdusosas 40.91 uaz

TaamImMItsziinainlng lowduruduinasiitia (E-Banking) Aatiusasaz 51.52
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1 5 e leun duen dudsinm dudsaunnsal ewANUEEaINTING Lazen
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