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ABSTRACT

The study investigates on Factors affecting Behavior of purchasing local wisdom
products and services in the Khorat Geopark area in Nakhon Ratchasima Province. The research
aims to explore demographic data, marketing mix, attitudes, and behavior of purchasing local
wisdom data collect demographic information in five of Mueang Nakhon Ratchasima Province
Chaloem Phra Kiat, Kham Thale So, Sung Noen and Sikhio. The sample population consisted of
400 individuals and operation is explained in the description translation. Analyze frequency
statistics and standard components to verify testing with ready-made programs.

The study inveals from research, it was found that the majority of the population or
consumers are female. Age between 20-30 years, single status, education level at bachelor's
degree. Have a career in government service or a government employee and have an average
monthly income 10,000 to 20,000 baht. Pay attention to marketing mix factors. Product, price,
distribution channel, and promotion are at a high level. Behavior of purchasing local wisdom
products and services in the Khorat Geopark area in Nakhon Ratchasima Province. They
frequently travel to districts in the Khorat Geopark area or live in Mueang Nakhon Ratchasima
District. Food is bought most drinks Because they want to support the purchase of local wisdom
products and services. The people who are most involved in purchasing are friends. and often
purchase products when traveling to tourist attractions or exhibitions Including traveling to buy it

yourself much as highest level.

Keyword : Behavior, Purchasing products and services, Local wisdom products
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