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The factors affecting the decision to purchase electric vehicle of the people of

Nakhonratchasima Province.
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Abstract

The objectives of this study are (1) to study personal factors that affect the decision to purchase electric
cars of the population of Nakhon Ratchasima Province (2) to study the marketing mix factors that affect the
decision to purchase electric cars of the population. Nakhon Ratchasima Province (3) To study the decision to
purchase electric cars of the people of Nakhon Ratchasima Province. Use a 5-level rating scale questionnaire
tool using a population of 400 people aged 18 years and over who live in Nakhon Ratchasima Province. The
questionnaire that the researcher created has a reliability value of 95%. Statistics that Used include frequency
distribution, percentage, standard deviation, mean, and Chi-Square testing. The results of the research are
summarized as follows. Personal factors of the majority of the population are female, 225 people, accounting
for 56.30 percent, between 18 - 30 years of age, 122 people, accounting for 30.50 percent, and between
31-40 years of age, accounting for 30.50 percent, have a level of education. Bachelor's degree, 246 people,
accounting for 61.50 percent. Occupations are civil servants/state enterprises, 153 people, accounting for 38.30
percent. Single status, 214 people, accounting for 53.50 percent, have average monthly income. Not more than
or equal to 30,000 baht. Marketing mix factors found that the majority of the population Highest interest in
products When considering each item, it is found that the facilities are complete. Has modern applications It is
an option that the sample is interested in at a high level. The decision to buy an electric car was found to be
about problem or need recognition. Most of the population wants to buy an electric car because Reducing
expenses because there is no need to refuel. Number of 274 people, accounting for 68.50 percent. In terms of
seeking information (Search for Information), the majority of the population Received news about electric cars
that Electric cars are easy to drive because they have a simple operating system. A total of 135 people
accounted for 33.80 percent. In terms of evaluating options, it was found that the majority of the population Will

accept the risk of charging electricity that takes a long time, totaling 119 people, accounting for 29.80 percent.



In terms of purchasing decisions, it was found that the majority of the population Will decide to buy an electric
car when battery charging stations are sufficient and widespread. Total of 98 people, accounting for 24.50
percent in terms of post-purchase behavior. It was found that the majority of the population Believing that using
electric cars can save more on travel expenses, 212 people, accounting for 52.90 percent, statistical test.
It was found that Hypothesis 1 has different personal factors of the population of Nakhon Ratchasima Province,
including age, educational level, occupation, status, and average monthly income. Affecting the decision to buy
an electric car Statistically significant at the .05 level. Hypothesis 2: Marketing mix factors include product,
price, and distribution channels. and marketing promotion Affecting the decision to buy an electric car

Statistically significant at the .05 level.
Keywords: personal factors, marketing mix factors, purchasing decisions.
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