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Factors affecting the decision to purchase rice for the health of the people to

Nakhon Ratchasima Province.
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ABSTRACT

Research on Factors affecting the decision to purchase rice for the health of the people
of Nakhon Ratchasima Province has the objective of studying Personal factors Marketing mix
factors (4 Ps) that affect the decision to purchase rice for the health of the people of Nakhon
Ratchasima Province. and the decision to purchase rice for the health of the people of Nakhon
Ratchasima Province Using questionnaires to collect data. From a sample of 400 people living in
Nakhon Ratchasima Province and aged 18 years and over, data were analyzed and processed
using a statistical program to find various statistical values, including frequencies, percentages,
averages, standard deviations. and data analysis to test hypotheses using chi-square statistics.

The research results found that Personal factors affecting the decision to buy rice for the
health of the people of Nakhon Ratchasima Province include gender, age, education level,
occupation, status, and monthly income. Regarding the marketing mix factors that affect the
decision to purchase rice for the health of the people of Nakhon Ratchasima Province, it was
found that product factors had the greatest impact, followed by distribution channel factors. Price
factor and marketing promotion factors had the least effect in this research. Statistically significant

at the .05 level.
Keywords: healthy rice, purchasing decision
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