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Factors Influencing the Decision to purchase silk of people

in the Province Chaiyaphum
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Abstract

The objectives of this research study are to 1) study demographic factors that
influence the decision to purchase silk of people in Chaiyaphum Province 2) study
marketing mix factors that influence the decision to purchase silk of people in
Chaiyaphum Province 3) Studying the decision to buy silk of people in Chaiyaphum
Province. The sample group used in this research is People who have experience in
buying or consuming Thai silk products Using a sample size of 400 people to answer
the questionnaire. Statistics for data analysis include: Finding frequency, percentage,
mean, standard deviation and test the hypothesis of the relationship of variables by
using Chi Square to analyze the statistical values. The statistical significance level used
in this analysis was determined. At the statistical significance level of 0.05
The results of the study found that demographic factors such as gender, age, education,
income, and status have different effects on the decision to purchase silk of people in
Chaiyaphum Province. Suggestions from this research: Entrepreneurs can use the data
to segment consumers and find strategies that are appropriate for each group. should be
given importance in product development and design products to be modern and meet
the needs of consumers along with developing product quality to meet standards You
should set a variety of prices. To meet the needs of various groups of
consumers Online distribution channels such as Facebook, Line should be added
to facilitate product search. Choose products Entrepreneurs and salespeople should have
knowledge about silk. In order to be able to provide accurate and clear information to
consumers. And as for the government sector, there should be a policy to push and

support campaigns for people to wear silk and Thai cloth continuously.

Keywords : consumer behavior, Thai silk, decision
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