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Abstract

The purpose of this research were: (1) to study the Demography factors
influencing buying decision making of the residential property in Chokchai district,
Nakhonratchasima province. (2) to study themarketing mixfactors influencing buying
decision making of the residential property in Chokchai district, Nakhonratchasima
province. (3) to study thebuying decision making of the residential property in Chokchai
district, Nakhonratchasima province.The samples were 397 consumer who reside in
Chokchai district, Nakhonratchasima province. percentage, mean, standard deviation,

and Chi-Square Test.

The finding disclosed that the samples were Opinion level marketing mixfactors
influencing buying decision making of the residential property in Chokchai district,
Nakhonratchasima province. Overall, it is at a high level. When considering each aspect
Found that The side with the highest average is people. Next is process, physical
evidence, product, promotion, price and place. By the sample group that has different
the Age and marital status influencing buying decision making of the residential property
in Chokchai district, Nakhonratchasima province in Attention Statistically significant level
at .05. It was also found that marketing mixfactors place, people, and process
influencing buying decision making of the residential property in Chokchai district,
Nakhonratchasima province in Attention Statistically significant level at .05. The
marketing mixfactors people influencing buying decision making of the residential
property in Chokchai district, Nakhonratchasima province in Desire Statistically

significant level at .05.

Keywords: Decision, Demography, Marketing mix
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