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ABSTRACT

Nowadays, technology has played a more important role in our daily life. Online
society has created changes in customer behavior and attitude towards financial
transactions. However, changes in technology related to financial transactions have led
to various forms of financial services. that facilitates and responds to lifestyles Especially
financial transactions where financial transactions can be made anywhere, anytime,
quickly and conveniently through various electronic devices. This has led the bank to
develop financial service channels through applications. Even though the bank has
increased financial service channels through applications to replace services at
branches, A government bank is one of the banks that are experiencing this problem.
This research therefore aims to study the relationship between behavioral factors in
accepting technology. In terms of perception of benefits Perceived ease of use Influence
from external variables and attitudes towards the financial use of a government bank
and the behavior of choosing to conduct financial transactions through branches of a
government bank among Generation X customers, and to study the relationship between
factors in the marketing mix ( 7Ps) of a government bank and the behavior of choosing
to conduct financial transactions through branches of a government bank among
Generation X customers in Nakhon Ratchasima Province. The results of the research
found that both behavioral factors of technology acceptance were negatively related to
the behavior of choosing to conduct financial transactions through a branch of a
government bank among Generation X customers in Nakhon Ratchasima Province. And
the marketing mix factors (7Ps) were not significantly related to the behavior of choosing
to conduct financial transactions through a branch of a government bank among
Generation X customers.
Keywords: financial transactions through branches, technology acceptance behavior,

Generation X
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