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Service quality affecting toward intention to use service of Hop Inn Hotel for

tourists in Mueang District, Chiang Mai Province
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Abstract

This research has objectives to study quality of service affecting toward tourists'
intention to use Hop Inn Hotel for tourists in Mueang District, Chiang Mai Province. Sample
group are tourists of Thai nationality and residing in Thailand who have used services of Hop
Inn Hotel, and who have used services of the Hop Inn Hotel in Mueang District, Chiang Mai
Province, The age of 400 tourists was up to 20 years. Data were collected using 400 sets of
questionnaires.

Results of hypothesis testing found that personal factors, different gender will be

different intentions in using the services of Hop Inn Hotel. As for individual factors such as age,



occupation, income, education level, and different purposes of stay, they will have different
intentions to use Hop Inn Hotel service is no different. As for the results of the service quality
test, the effect on the intention to use the services of Hop Inn Hotel in Mueang District, Chiang
Mai Province is different in terms of physical characteristics, reliability, assurance and the aspect
of empathy is statistically significant at the 0.05 level.

KEYWORDS: quality of service , intention to use service , Hop Inn Hotel
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