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Marketing mix effect to decision-making process of using Otteri laundromat

in Mueang District Chiang Mai Province
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ABSTRACT

The objective of this research was to study personal factors, the importance level of
marketing mix, decision-making process, comparing decision-making process and study the reason
makes a user decide to use Otteri laundromat in Mueang District Chiang Mai Province. The sample
group consisted of users of Otteri laundromat in Mueang District Chiang Mai Province. The sample

group completed the questionnaire by Google Docs Form.

The results of the research found that personal factors were different, the level of decision
to use the Otteri laundromat in Mueang District Chiang Mai Province different. At a significance
level of 0.05 consisted of education and occupation. The marketing mix affects the decision-making
process to use the Otteri laundromat in Mueang District Chiang Mai Province. At a significance
level of 0.05. They can be arranged in descending order as follows: promotion, place, product and

price.

Keyword : marketing mix, decision-making process, laundromat
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