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ABSTRACT

The objectives of the research are: 1) to study the motivation for purchasing correctional
products; of consumers in the online market 2) To study the behavior of purchasing correctional
products. of consumers in the online market 3)To study the motivations related to the behavior

of purchasing correctional products. of consumers in the online market

sample group Those used in this research are those who purchase correctional products
in the online market. of consumers in 8 provinces in the upper northern region, consisting of
Chiang Mai, Chiang Rai, Lampang, Lamphun, Phayao, Phrae, Nan, Mae Hong Son, using
convenience sampling and collecting data from 400 sets of questionnaires through the online
system (Online Survey). The researcher used questionnaires. Online via Google Form for use in
collecting information from A sample group of people who have experience buying correctional
products in the online market of consumers in 8 upper northern provinces without specifying

specifically

The results of the research found that 1) the demographic characteristics of the sample
group The demographic characteristics of the sample can be divided into males. Accounting for
69.5 percent, most of them were between the ages of 41-50 years, accounting for 40.3 percent.
The education level of most of the sample was bachelor's degree. Accounting for 71.0%, the
majority of occupations in the sample were civil servants, accounting for 60.8%, and the average
monthly income level of the sample Most are at the level of 15,001 - 30,000 baht, accounting for
58.5 percent. 2) Information on purchasing behavior of correctional products of consumers in the
online market Correctional product purchasing behavior of the sample group The behavior of the
sample group can be summarized as follows: The maijority of the sample used an application that
purchased correctional products. is the prison's website Which is 32.5 percent with the frequency
of purchasing correctional products. (Number of times/month) is less than 2 times, which is 79.5
percent. The average amount of money spent on correctional products (baht/time) is less than
1,000 baht, which is 42.5 percent. The most popular correctional products are: Furniture,
accounting for 51.2 percent, has a time period for purchasing correctional products, that is, there
is no definite time period. Which is 61.0 percent. It was found that the person who has influence
in purchasing correctional products is themselves, which is 59.3 percent. The payment for
purchasing correctional products is by paying on delivery. which is 43.8 percent. 3) Information
about opinions on motivation factors. of consumers in the online market. Results of the study.

Level of motivation factors. of consumers in the online market, it was found that the overall level



of opinion was at a high level (X =3.62, S.D.=.607). When considering each aspect, it was

found that

In terms of motivation arising from the product (Product motives), the overall level was at a high
level (X =3.60, S.D.=.748). When analyzed individually, it was found that The item with the

highest mean value is that you use the online store because correctional products are of good

quality and meet your needs (X = 3.73, S.D.=.808). The second is that you use the online store
because there is a list of correctional products. meets your needs ( or promotions that meet

needs (X =3.53, S.D.=.800). Motives arising from consumer reasons (Rational motives) are

overall at a high level (X = 3.59, S.D.=. 631) When analyzing each item, it was found that The

item with the highest average value is: Do you think the format for requesting correctional products

They are modern, beautiful, durable, appropriate, and have the highest level of opinion (X =

3.86, S.D.=.756), followed by correctional products. It is unique. and there is a variety to choose

from ( Consumer emotions (Emotional Motives) overall were at a high level (X = 3.44, S.D.=.639).
When analyzed individually, it was found that The item with the highest average value was

choosing to buy correctional products. Because | want to buy it myself It has the highest level of

opinion (X = 3.80, S.D.=.817), followed by purchasing correctional products. In the online market

where there are many and diverse products for sale (X = 3.53, S.D.=.755) and the item with the
lowest average value is buying correctional products. because they saw other people buying (X_
=2.97, S.D.=.935). In terms of motivation from patronizing stores (Patronage Buying Motives),
the overall level was at a high level (X_= 3.85, S.D.=.773) when analyzed. It was found that The
item with the highest average value is that you use the services of this online store. Because the

store has good image reliable It has the highest level of opinions (X = 3.97, S.D.=.793), followed
by this online store. Makes you familiar and confident in using the service (X = 3.87, S.D.=.889)
and the item with the lowest average is that you use this online store. Because they consistently

receive satisfactory service from service providers (X = 3.71, S.D.=.845)

Keywords: Social Media, motivating factors, consumers in online markets, purchasing behavior,

correctional products
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