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ABSTRACT

This study aims to examine the components of the service marketing of consumers in
Chiang Mai province. It seeks to investigate the decision-making behavior of consumers in using
food delivery services in Chiang Mai, categorized by demographic factors. Additionally, the study
aims to analyze market components that influence the decision to use food delivery services in
Chiang Mai. The research utilized a sample group of 400 individuals who have previously used
food delivery services in Chiang Mai. The data was collected through a questionnaire, and
statistical analysis included frequency distribution, percentages, mean values, and standard
deviations. Hypotheses were tested using t-test, one-way ANOVA, and multiple regression
analysis.

The hypothesis testing indicates that consumers who have previously used food delivery
services in Chiang Mai, with differing gender, marital status, education level, occupation, and
monthly income, exhibit no significant differences in their decision-making behavior. However,
age differences among consumers who have used food delivery services in Chiang Mai do show
significant differences in decision-making behavior at a statistical significance level of 0.05.
Additionally, the factors influencing the decision to use food delivery services in Chiang Mai,
in descending order of significance, are as follows: process-related factors ( ﬁ = .342), personal
factors (3 = .204), distribution channel factors (8 = .124), and price-related factors (5 = .084).
Together, these factors explain the decision-making process for using delivery services in Chiang

Mai, with a predicted percentage of 56.00% (Adjusted R? = .560).
Keyword: Marketing Mix, Decision to Use Service, Food Delivery Service
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