J9uNdINanangAnIINNIITUINMINEINTallnsaIansoanlan
22915231 7W 19N IALT 819 LAal
Factors affecting the behavior of using online astrology forecasting

services of people in Chiang Mai province
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ABSTRACT

This research aims to study the marketing mix factors for online astrology
prediction services, study the behavior of using online astrology prediction services, Study
the behavior of using online astrology prediction services classified by personal factors
and study service marketing mix factors (7Ps) that affect behavior in using online astrology
prediction services of the people in Chiang Mai Province. The sample group is People
who have used online astrology prediction services. There were 385 people living,
working, or studying in the Chiang Mai area. Data were collected using questionnaires.

Data were analyzed using descriptive statistics such as frequency, percentage, and mean,

and inferential statistics such as chi-square (Xz). The research results found that personal
factors include gender, age, education level, occupation, and average monthly income
different, it affects the behavior of using online astrology prediction services of people in
Chiang Mai Province, are significantly different at the 0.05 level. And the service marketing
mix factors (7Ps) include product, price, place, promotion, people, process and physical
evidence, it affects the behavior of using online astrology prediction services of the people

in Chiang Mai province, statistically significant at the 0.05 level.
Keyword: astrology forecast, online, marketing mix, consumer behavior,
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