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Abstract

The objectives of this study are 1) to analyze personal factors that affect the use
of public transportation (red car taxi) services by users in Chiang Mai Municipality; 2) to
analyze the marketing mix factors that Affecting the use of public transport (red car taxi)
services by users in Chiang Mai Municipality and 3) to synthesize trends in choosing to
use public transport (red car taxi) in the future. Study and collect primary data by using
online questionnaires from a sample of 400 people from convenience sampling.

The results of the study found that different personal factors affect the decision
to use public transportation (red car taxi) of users in Chiang Mai Municipality. Especially
for post-purchase behavior while different ages do not affect the use of public
transportation (red car taxi) among users in Chiang Mai Municipality, in terms of
evaluating alternatives in purchasing decisions, and in this study most of the
respondents were male. The results of this study therefore reflect reliance on public
services, with most service users being male.

The marketing mix factors influenced the decision to use public transportation
(red car taxi) of users in Chiang Mai Municipality in almost every aspect. The only
exception is the aspect of marketing promotion that has no influence on the evaluation
of alternatives in purchasing decisions. and physical characteristics that do not influence
purchasing decisions.

Trends in choosing to use public transportation (red car taxi) in the future based
on this study are the first impression of the car and the service provider or driver's

manner.

Keywords: he decision to use public transportation (red car taxi)
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