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Marketing mix factors that affect tourist’s decision to choose hotel in

Songkhla Province.

Puttamanun Rittawa' Piyamas Suesawadwanit?

ABSTRACT

The objectives of the research were to 1) study the personal factors which affect
consumer behavior of tourists in Songkhla province 2) To find the marketing mix factors that
lead to the process of decision-making in hotel service selection of Songkhla province by
using the convenience sampling method. Questionnaires were used as a method for data
collection and random sample of 400 respondents’ tourists were considered. Data were
collected using questionnaires. Analytical statistics include percentage, mean, and standard
deviation. Comparing two averages, One-way analysis of variance and multiple regression
analysis. The study findings further found that the significant level of marketing mix of hotel
in Songkhla was at a much level. Considering each part clearly showed that the highest
average was Physical Evidence, followed with People, Place, Process, Price, Promotion and
Product respectively. which has the level of decision making of tourists choosing to use hotel
services in Songkhla province Overall, it is at the highest level. And when considering each
item, it was found that the item with the highest average value was that you think the location
of the hotel, such as close to nature, tourist attractions, transportation, etc., has an effect on
your decision to use the service, followed by you comparing the values. Spend money to
access services before making a decision. The samples had different genders, ages,
occupations, and average monthly incomes. A decision was made to choose the hotel
services for tourists. in Songkhla province Overall there was no statistically significant
difference. It was also found that Process Marketing Mix Factors Marketing promotion and

products Affects tourists’ decision to use hotel services. Municipality at R= 67.7%

Keywords: Marketing mix factors, Decision Making, Hotel, Tourists
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