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FACTORS AFFECTING THE DECISION TOWARDS SELECTING
BEAUTY CLINIC REVITALIZE FACIAL SKIN OF GENERATION Z,
SONGKHLA PROVINCE

Nichar Pansinuan'PiyamasSuesawadwanit?

ABSTRACT

The research aims to compare marketing factors that influence Generation Z's
decision to use beauty clinic services in Songkhla Province. The study classified personal
factors that influence Generation Z users to choose beauty clinic services. It also looked at
marketing mix factors that affect the decision to use facial rejuvenation services in Songkhla
Province. The sample group was 400 Generation Z service users in Songkhla province. We
collected data using a questionnaire. Analytical statistics include percentage, mean,
standard deviation. Comparing two averages One-way analysis of variance and multiple
regression analysis.

The research showed that marketing mix factors affect how Generation Z uses
beauty clinic services in Songkhla. Comparing marketing factors that affect Gen Z's use of
beauty clinics in Songkhla Province. We found differences in educational levels and average
monthly incomes based on personal factors. It affects the decision to use different services.
Statistically significant at the 0.05 level, gender and age were not different. Most Generation
Z beauty clinic users want to have healthy facial skin to look young. Generation Z users in
Songkhla province consider price, product, process, and appearance when choosing beauty

clinics. Statistically significant at the 0.05 level.

Keyword : service usage behavior, marketing mix factors, service use decision
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