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Factors affecting the consumption of sea bass among sea bass farmers on

Koh Yor, Songkhla Province.

Pimpisut Chaibupha' Piyamas Sueasawadwanit?
Abstract

This research has the objective To compare the marketing mix factors affecting sea
bass consumption among sea bass fish farmers on Koh Yor, Songkhla Province, classified
by personal factors. and to study the behavior of consumers of Koh Yor sea bass and
marketing mix factors that affect the consumption of white sea bass among people who
raise sea bass on Koh Yor, Songkhla Province. The sample group is consumers of Koh Yor
sea bass. In Songkhla Province, 400 people Data were collected using questionnaires.
Analytical statistics include percentage, mean, standard deviation. Comparing two averages
One-way analysis of variance and multiple regression analysis.

The results of the research found that the marketing mix factors affecting the
consumption of sea bass by the group of sea bass fish farmers on Koh Yor, Songkhla
Province, were at a high level. The results of a comparison of marketing mix factors that
affect sea bass consumption among people who raise sea bass on Koh Yor, Songkhla
Province, classified by personal factors, found that Gender, age, education level, occupation,
and monthly income It affects the consumption of sea bass no different. Consumption
behavior of sea bass among sea bass fish farmers on Koh Yor, Songkhla Province. Most of
the sample group found that Factors in distribution channels and marketing promotions It
has an effect on the consumption of sea bass among sea bass farmers at Koh Yor,
Songkhla Province, with statistical significance at the 0.05 level.

Keywords: consumption behavior, marketing mix factors
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