Jaana wa@iamwﬁowaslaﬁﬂuq WNINNTUINISVDY g’fmm%aaﬁa\l

Qi 1

a alwal Atandwzaat n@nEUSa e INSNA BEIDARATINS B 1LND

wmalnal JsmIassa
WITAN VAUANTTA
UNANED

%

av ga
JIAIY W

%

¢ A XK a A = o A
@lqﬂizmﬂ LW@ﬁﬂH’]LﬂiUUL‘ﬂUﬁJﬂ?qNW\‘]Wf’]lﬂ@quﬂmﬂ"lv\lﬂqﬁﬂiﬂqi

=1

109¢79LnI 8 analudid dusasinfnsdIgyratuninndossvaiuaIunslu
dnamalng AwiessamuunauIsanEm i TInImans wazivafnunags
dauﬂszaumdmmm@ﬁddwa@iammﬁdwahG’qummwmsu%mimaaﬁmom%adaw
s e 1A o K = a s a 6 o 1 s
saluitendurasinanmniByansaninenssssaueiuni  ludunamalng 29nia
FIVAN ﬂéjméhau'w fa ﬁfﬂﬁﬂmﬂ‘%fyty'm% YAINNRUFIVIIUATUNT Méﬁmam@lm}uj
FIRIARIVAT S 400 A% Lﬁuﬁagahﬂlﬁmuaaumu FAAILAIZN e Youas
\ A oA ~ a ' A \ a &
Anafy Anduauuniaigiw madisungudiafeaaddn MIdeTzhanundsdsiu
I8N u,azmﬁmﬁzﬁnmammuwvgﬂm

NANNIIE WU mmﬁawala@?ﬁu@mmwmiu’%mwmﬁmLﬂ%aaaué'@*[uﬁ?l
e dupaIknAnENUS Qe unIINgN AURIIAUASUNI L BELNaMAlRY JIRIARIVA
a%ﬂm:@‘i’umﬂ Namim%mﬁﬂummﬁawal%éfmqmmwmiu%msmaaﬁmL@ﬁaaau
saludaLindunasbnANBILUTQYIATUMANERU IV WS UNI IS LN anIalrg 19ia

o [P 6 1 cq/' dl' di d' Y A

RIVAT FwNNNTIFBRNEU Uz T NIANEas wuin Tudl Ussianielasaunliusniag
LAZAINND LAY TUIANINLANANINK Fa2NUNIwala A%A AW TLIT M IVDIG T
in3edandalwianduiandnua s fmamasianizau 0.05 uazauleaums
mmm@a"awa@iammﬁawalaﬁwuqmmwmiu’%mﬂaoﬁmLﬂ%adawéT@Ium‘“?u@hﬁumaa
wnanwl3yanesumingasssamuaiwnt ludinanialng 39niassuan a1l
woEANIRHANIZAU 0.05

a1 swhzrumnineemna, anuiowala



Factors affecting satisfaction with the service quality of automatic drink-
making machines “Tao Bin” among undergraduate students of Prince of

Songkla University in Hat Yai district, Songkhla province.

Nawarat Mahantamak

ABSTRACT

This research aims to determine the preferences for quality service of students at
Prince of Songkla University in Hat Yai district, Songkhla province, when selecting the
Tao Bin automatic drink-making machine service, classified by demographic factors, and
to study marketing mix factors that affect satisfaction for quality service of the Tao Bin
automatic drink-making machine service among undergraduate students of Prince of
Songkla University in Hat Yai district, Songkhla province. The sample group consis ts of
undergraduate students. At Prince a Songkla University in Hat Yai district, Songkhla
province, there were 400 people. Data were collected using questionnaires. Analytical
statistics include percentage, mean, and standard deviation. Comparing two aver ages:
One-way analysis of variance and multiple regression analysis.

The results of the research found that the satisfaction for quality service of the Tao
Bin automatic drink-making machine service of undergraduate students of Prince of Songkla
University in Hat Yai district, Songkhla province was at a high level. Results of the comparison
of satisfaction for quality service of the Tao Bin automatic drink-making machine service
among undergraduate students of Prince of Songkla University in Hat Yai district, Songkhla
province. Classified by demographic factor. It was found that the gender, year, type of
beverage and frequency of using the service was different. Satisfaction for quality service of
the Tao Bin automatic drink making machine service was significantly different atthe 0.05
level. and the marketing mix affected satisfaction for quality service of the Tao Bin automatic
drink making machine service among undergraduate students of Prince of Songkla University.

In Hat Yai district, Songkhla province, with statistical significance at the 0.05 level.

Keywords: marketing mix, satisfaction with service quality
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Unstandardized Standardized
a3 Coefficients Coefficients t Sig.
B Std. Error Beta
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