% a { @) a ) [ a
LL%'J‘VI']\‘]ﬂ']?WGN%’]@]ﬁmﬂ'lﬂﬂ'lislﬁﬂﬁﬂ'lilﬁaﬂ'J'l&l Lﬂ%tﬂﬂﬂ'l%?ﬂﬁq?ﬂ%

& aa ¢ & & A o o X
5’]%'0']??']51-5@@1%'9!5&@] 49 6 #7121 6l‘lfl:l;°ll(§l“ﬂ‘lrl>“{l 4 %\‘lﬂ']ﬂ?i']ﬂllﬂ%ﬂ']ﬂslﬁ
wWhgauza wanas’ WunTIne Ynge’
UNAALa

awu‘ia‘i’mﬁﬁf@qﬂizmﬁLﬁiaﬁﬂmﬂﬁ]ﬁ‘fﬂmuqﬂﬂauazﬂaﬁbmuﬂs:aumamwm@
ﬁﬁ'ﬁ‘ﬂ%wa@iau,mmdmiw‘”@umqmmwmﬂﬁﬁmnﬁa mwmﬂmaﬂém%’ugiﬁ%
Hmarmslsaanasad v 6 a0 lwaaind 4 saniamauawanald nguEIBENg Aa
TS myfuemslddnaiad v 6 812 lwwaiui 4 saniamouannald $195%
400 aw LivTayalasldunusauniu gaanlglunsiessd laun Yoo d1iads
Lﬁmmummgm mauSeufisuaiaasaesen MIInTERanuLlTUTIRmMaa e e
MYATIZRD AN BBULLLNAA A

NANIIIL WU qmmwmﬂﬁu‘%mﬂﬁammLﬂmﬁﬂém{uqiﬁﬁ’mmmﬂsﬁ
Anaisad 119 6 819 laiud 4 sswsamouauniale a%ﬂmz@”umﬂﬁq@ NAMTANEN
ﬂ'«a'ﬁ'ﬂfshu‘uqﬂﬂaﬁﬁﬁw%wa@iaLmeamiﬁ'@umqmmwmﬂﬁu?mﬂﬁamwmflmﬁﬁ
éim%’uqsﬁﬁmmmﬂaﬁﬁﬂaLiﬁ@ﬁﬁi 6 8111 Twwaiud 4 sswiamaouauniald wuin
129878 LAZ3EAUNSANENALANG1I N UENTNAABLUININTWAIBIAANTWANT
TWUSMsfiuanenani a8 aiipENNIRAATIT=aL 0.05 FIWNA FONTUNININTH 81TW
wsee ldasssatdanliuaneroni LLa:ﬁﬁ]fS’ﬂd’mﬂsmwmammmmﬁmNa@iaqmmw
mﬂﬁu%muﬁammLﬂmﬁﬂﬁ’m{ugsﬁﬁmmmﬂiaﬁwaLsa@T v 6 a9 Tuwaiad 4
daniamouanniald & 4 du de duanauiduglssuvemsning funnuLdeie
1Fslald dunisasuanasdagnen wazewnslianuaiulaguwutaouniniems
w‘“@umQmmwm‘ﬂﬁu‘%mﬂﬁ"amwmﬂmﬁﬂﬁm%’ugiﬁﬁ’]ummﬂsﬁﬁwal,‘sasifﬂgo 6
7121 lwaiud 4 siwiamouauniale Idagredibdaymeatianszay 0.05 daudu

m3lannudaInITuad §§uu%ﬂ131ﬂ§ww°u§ﬂ”u

ardan: AlEuims, e mniliddnaisad luedunmouawnald,

qmmwmslﬁu‘%mi

' gnAnE WANFATUTWIITINWMIUANA AU UTAITTIND URIINBIADIINAIURI B TUHAT B
UNANY BLNE : 6524104452@rumail.ru.ac.th

2 gansdndsnsdunindase ﬁmigsﬁwmﬁ'm"ﬁm VANINENRETINA LR


mailto:6524104452@rumail.ru.ac.th

Guidances to Develop the Excellent Service Quality for Six Branches

of Roti De Forest Restaurant in Four Southern Border Provinces.

Fatonah Waebula' Nantawun Boonchauy?

ABSTRACT

The purpose of this research is the personal and marketing factors that influence
the development methods of merchants' excellent service quality. Roti De Forest has 6
branches in four border provinces in the south. For example, users of Roti De Forest
restaurants include: 6 branch offices in four southern border provinces, with 400 people
using questionnaires to collect data. The statistical data used in the analysis is: mean,
standard deviation, comparison of two means, one-way analysis of variance, and multiple
regression analysis.

The results of the research found that the quality of service for excellence for
the Roti De Forest restaurant business, all 6 branches in the 4 southern border provinces.
At the highest level, results of the study of personal factors that influence the method for
developing service quality for excellence for the Roti De Forest restaurant business, all 6
branches in the 4 southern border provinces. It was found that age and different
educational levels have an influence on different approaches to developing the quality of
service. Statistically significant at the 0.05 level, gender, marital status, occupation, and
average monthly income were not different, and marketing mix factors that affect the
quality of service for excellence for the Roti De Forest restaurant business, all 6 branches
in the 4 southern border provinces, there are 4 aspects: the concreteness of serve
Reliability and trustworthiness Response to customers and in providing confidence in the
development of service quality for excellence for the Roti De Forest restaurant business,
all 6 branches in the 4 southern border provinces. Statistically significant atthe 0.05 level.

As for understanding the needs of service recipients, there was no relationship.

Keywords: Roti De Forest Restaurant, Southern Border area, Service Quality
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