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Online Marketing Mix Factors Affecting the Process of Decision Making
to Oder Food Through the Grab Food Application in Hat Yai District,

Songkhla Province

Sunaree Wannasiri' Nantawun Boonchauy?

ABSTRACT

The objectives of this research were (1) to study personal factors affecting consumers in
Hat Yai District, Songkhla Province (2) to investigate online marketing mix factors for food ordering
via Grab Food application in Hat Yai District, Songkhla Province (3) to examine the decision-
making process of food ordering among consumers in Hat Yai District, Songkhla Province (4) to
compare the decision-making process of food ordering through the Grab Food application among
consumers in Hat Yai District, Songkhla Province, classified by personal factors, and 5) to explore
online marketing mix factors that affect the decision-making process of food ordering through the
Grab Food application among consumers in Hat Yai District, Songkhla Province. This research
was a quantitative research. The sample consisted of 400 consumers who used the Grab Food
application in Hat Yai district, Songkhla province. Survey and online questionnaire were used as
data collection tools. The data was then analyzed using descriptive statistics such as frequency,
percentage, mean, standard deviation, and inferential statistics such as F-test (One-way ANOVA),

correlation coefficient, and multiple regression analysis.

The research findings showed that (1) For the first hypothesis: consumers in Hat
Yai district, Songkhla province, Individual factors do not significantly affect the decision-
making process for ordering food through the Grab Food application (2) For the second
hypothesis, there were three online marketing factors affecting the decision-making
process when ordering food through Grab Food application in Hat Yai district, Songkhla
province including Place, Privacy, and Personalization, with significant statistical
significance at the 0.05 level. This research can provide Grab Food operators with
valuable data for marketing planning, decision-making, and strategic planning. It can also
be useful for individuals interested in or engaged in online businesses to develop their

businesses and increase competitiveness in the online business industry.

Keywords: Online Marketing Mix, Purchase Decision Process, Grab Food Application
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