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Analysis of Competitive Conditions and Opportunities in the Ready-to-Eat
Frozen Seafood Business Through the Marketing Mix Factors Influencing

the Purchasing Decision Behavior of Consumers in Songkhla Province

Prapaporn Nokseng

ABSTRACT

The objectives of this research are as follows: (1) To study the personal factors
of consumers (2) Analyze the current situation and competitive opportunities (3) study the
decision-making behavior of consumers in Songkhla regarding the purchase of frozen
seafood ready-to-eat services, categorized by personal factors. And (4) examine the
relationship between marketing factors and the purchasing behavior of consumers in
Songkhla regarding the purchase of frozen seafood dining services.

The results found that (1) Most of the respondents were female. Their ages range
from 25 - 35 years and their education level is at the bachelor's degree. Have an average
monthly income of less than 10,000 baht, single, working as a private agency employee.
(2) Differences between personal factors such as gender, age, educational level monthly
income affects decision-making behavior in purchasing ready-to-cook frozen seafood. no
different As for personal factors regarding status Occupation has a different effect on
decision-making behavior in purchasing ready-to-eat frozen seafood, with a statistical
significance of 0.05. and (3) Coefficients of marketing mix variables that are related to
consumer purchasing decision-making behavior of ready-to-eat frozen seafood in
Songkhla Province. At the statistical significance level of .05, there were 3 aspects: place,
price and product. The values of the coefficients in the form of raw scores (B) were .397,

.379, and .196, respectively.

Keywords: Marketing mix, Behavior, Decision Making, Ready-to-Eat Frozen Seafood
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mulwngu  131.821 382 .345
SIeFY 133.301 384

* =) o aad a
JUIRIAYNIIRDANIZAD .05

INENTNN 5 FOMNINALANGWNY (NMTWTIN) SIHadangAnTIuMIaaaulada
2N TN BN sUUszMY luwaneani Aszautedaumeaia .05
FoIunINlEa fINadangAnssunsaaaulafasmsneantudinsansulsemm

FUNMIVBNGD NURRIUNINALIIN NIzaURBRIAYNIaD @ .05

M15191 6

woanTsumMIAnaslaTa a1 TN AU TUTINI N TULIENIU TIUNMINETITW

298 Ss df MS F Sig.
AMNAIAD D AW Sz‘ﬁ’i’]dﬂ@;&l 6.141 4 1535 4.397 .002

mulumj&l 132.674 380 349
RISV 138.815 384
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ad18t52TunAs ITRINNGN 4.414 4 1.104 1.704 148
ansulada mulungy 246.127 380  .684
RIREY 250.541 384
aadlagansln ITNINNGY 4.073 4 1.018 1.920 .106
M3BaIUE mulungy 201.542 380  .530
RIEY 205.615 384
nIUanNaAa ITRINNG 8.012 4 2.003 4.781 .001
mulungy 159.215 380  .419
37 167.228 384
N3N ILHWIINGN  4.903 4 1.226 3.628 .006

mulwngu  128.398 380  .338
3 133.301 384

* =) o aad a
JUIRIAYNIIRDANITAD .05

N7 6 anFnTnanenanie a%dwa@iawqﬁmmﬂﬁm‘”@ﬁﬂwﬁam‘vm‘mLamj'
WIIWTaNTUYIEMIU wane Ny agINRp&IAYNIRDHaE .05

2NTWILITMIWUNINUITIENNL, WINITWENTY, WNITuWANANE, Usznay
2 TwEua/ALI senadengdnssumsanauladeamsnziantudindansulss nu
sumsatlaTafuduazdumsuanda nuetin werthwudithu fiszauibdAy g

§0@ .05

M990 7

=3 =) Q( =3 1 =} =3 - - =Y - >3 =Y
AN ANTYBIMIUYTFIBUT=FUNINNIARIATAIINFUN BT AN ANTINMTANAU D
%ammimgmwm2‘7\7Wﬁ‘"am"’uﬂizmuwaorﬁ?fnm?u%mﬁmwm

aulsnennsal B Std.error  Beta t Sig.
el (Bo) 178 041 4388 .000
MUNAANUH (X) 196 016 190  12.630 .000*
MHINAN (Xy) 379 010 514 36.624 .000*
MUBMIATIAUY (X3) 397 011 422 35.484 .000*
AMUMIFILFINNITANG (Xg) -.006 011 -.007 -589  .556

R=.985 R?=.971 Adj.R?=.971  SE=.10059 F = 31.985*

o o a

* fupdaymisli@nszau .05
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A9 7 HANTIAITANLIT drFuLTz AN aImnlTdrudTEauTg
miamefidenusunwEnuwg dnssumsaaguladoaminsausudsnousulsz nu
veafjuilnaludsndasiuan Nezdusiuimdymesianszay .05 T9uou 3 shu fe s
mIses g (Xs) Boluesuifenusunusiungdnssumsaasuladoavsnsiaus
wdanfansudszmuasguilaaludmiaasra wazidudrudslunsweinsalues
wqﬁmwmm‘”@%ﬂa%ammimLaLL"ﬁLL*’ﬁawﬁ”aw%’uﬂszmuvlﬁmﬂﬁq@ TOIRINT A A
AN (Xo) WAZAUHAAN Ut (X1)LLanL@Tﬁwaaﬁ'uﬂiz%ﬂﬁugﬂmaoﬂ:uuuau (B) \¥nu
397, 379 uaz 196 MuEIAU Fwnsadouaunswenaingdnssunisaaaulate
o Inziangudanfousulszmu ldasit

Y = 0.178 + 0.397X5 + 0.379X, + 0.196X

nsandsuna

1. Q”u‘%lnﬂsluf{i’a%f@aammﬁﬁﬂafﬁ'&la’huqﬂﬂaLL@m@mﬂ“'m:ﬁwm'?’inimmm”@ﬁulﬁ]
Faanvnnzlausudanansulsznun wuin Tass e wne 918 TTAUNIANT e'le
ALADLda% §DIUAN TUaNEINT @%\1Nawqamsumm‘“@%ulm%am‘mimLaLLf*zi'LL"ﬁa
wii”au%’uﬂs:mumawju‘%lﬂﬂluﬁ'mi'@mmm lauana19ni g uladud1ua T § 968
wodnssumsaasuladaamsnziautud wiansulss muves Auslnaludiniasiaa
LANGNIT ROAARDIND TIRA UTeNUUG uariseeng Lﬂﬂuqﬁ'ﬂwaﬁ (2561) AN
504 ﬂﬁ]ﬁ‘i’ﬂmuﬂs:aumommmﬂlummﬁaﬂf'ﬁammsmmmaa;ju’%‘[mlumm@wm‘*ﬁ'm
WAIAFYNIFIAT HANNTIVY Wuin Quﬂnﬂﬁﬁm%wmaﬁu Nilarndszaums
mmmﬂsl,uﬂm,‘éiaﬂ%ammiml,a‘lu@m@um‘*ﬁ'ﬂLL@m@i’mﬁuasmﬁﬁ'yz%’m”rymoaﬁaﬁ
32U 0.05 muﬁuﬂnﬂﬁﬁmﬂ@mﬁ‘u fifasusmdszaumemsamalumsidandaaims
nzialuasrauwidouandranuegrsldfdodrayniiaia snnisenasean
TUNT @7FUUN (2562) AN 309 n3zuIuMsaaawlage o mIdTaglutudns
AuSlnaluaanyunnamuas wod ﬁuﬂmhwm;qmwumumﬁﬁmﬂ 78 IAL
msanen uazmelaaenis vnlvnssuaumasasuleda omsdSagUutudalieneni

2. Thsvsmdszaumimsamadanusuniinung dnssuniseaauladas nis
‘Y]ZLE\]LL?fLUﬁGW%ﬂll%"ﬂl]iz%’]%‘llﬂ(]E;I:'U%Iﬂﬂiuﬁ]b\m’rﬂaﬂlm WU §I%U3ERUNIINIIAMNaT
ﬁ@mué’uw”ufﬂ”uwqﬁmmmm‘"@’ﬁﬂaéammsmLaLL‘*ﬁLLﬁaw%au%'uﬂs:mmaa;ﬂ”v‘ﬂnﬂ
Tusansassamninimue 3 d1u Ao FIUMTIASIMING FIUIIA LazeUNAAA T uAs
grursnuinldfiefanas 97.1 soaAdaany a@nT LAUNITNINT wazgnRid
Byanfinut (2566) AnwiTas ﬂa'ﬁ‘ﬂﬁﬁiawa@iamsm”@ﬁula%ammm’ﬁuﬁ&maogﬁﬁinﬂ
luﬂﬁ;qmwumum NANITITLNLIN 1) Ta308 1l aUNIINITAN AN INaGD NI
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m”@ﬁu‘l,a%ammnrﬂrﬁwaa@u’ﬂnﬂIuﬂ‘gaLﬂwwwwuﬂs lafleiasas 26.90% Anbdeny
MIFAaAT 0.05 3 2 e len SuNERAR I SENTNALEISD LAZERMIFILEUMIAA
ﬁ‘5w%wm%amﬂ@'aﬂ’]m”@ﬁula%amm‘nﬁuﬁmm@u‘ﬂﬂﬂ WAL ETDAARDINT 1 TAtihY
yniaduTal (2560) Anw 1399 Frudszaumenisaanafiinadeniaaawlateaims
nziautudsvasguilaaludunaiies Sswiaguansnit wud dudszaunimiena
(4P’S)nﬂﬁ”mﬁ‘Sﬂ%wa@iamm“'@%ulalumssﬁammsmmLLﬁLLﬁwaaQﬁInﬂluéﬁma
e WniagUaN Tl flszausibiannIadia 0.05

3. amwLLa:Iamaﬂm,mjw‘”u’l,u'giﬁﬁ]mmiml,mlfmiaw%”aw%‘uﬂizmu mstdu
HITNaeUanNITIN (cost leadership) T3Naa TNzl TLIanTa N UL TEMul MIKER

q

]

a v

Fuduazuinsnidunudriiga Lﬁaamndaulmyﬂswmwﬁmagimamalﬁﬁﬂﬁ;j%a
gu1TndeldlusmanflndidssnuaimiTnzlase nNssIaIuITaNEIFIFINL LIS
mIamaldandis lugiuvesnsainnnuuandnd (differentiation) §3iaanmInziany
WIIWTaNIUU Tz ﬁmsa%“wgﬂuuwaammsﬁvxmnﬁmsJ Q"u’%Iﬂﬂmmsmﬁamuhaﬁ
Fuzavldian wiugianlulasi vhldifeanamasilumady w%f:ms@]n”meﬁﬁ
lgfgansnlgivlalaswld Addyammzsusudmionsudszmunsulandivga
Taginiluagninnn uazmasaaamaianizdan (focus or niche) Lwmlaunumsmnua
nauithwane (target group) luadtigsfivenmsnziasugudiwionsudszmu dmavh
mIamanuguIlnanaongy wanaTisany Lﬁialﬁnﬂﬂuaﬁw’]iﬂLfﬁﬁdﬂﬂ%’]iﬂzLﬁLLﬁLL“ﬁd
WiaNIuUsEMladne

U
VLA LLIE

1. MIimsAnsaudstatedn 9 1RGN NenezdinadanmIaaauladauas
U%InﬂmmiLL*’ﬁLL*ﬁmao;ju‘%Iqué’am”mwm LT ﬁa%’aﬁmmagﬂa 129 mUAINUN

dll dl Y o Q v Wdz v v a Q 6
wala iefazldihuunladiudys afeanesguliaiun afeanulinedalunfan
lﬁﬂ”uguﬂm

2. Uszmnsnanunluatatiuin e ;Eu’%lﬂﬂiuﬁhm”@awm FIlumIAnvIAT
n”@vl,ﬂmm)zsl,%ﬂs:mﬂﬂmm”unuﬁmﬂ LT ANALE LN M M TR TIE R Az La NI

ww ldawasngdnssumsuslanenwisugud

LON&E1TD19D Y

a a Q AG' dl L Qs 1
T80 15auUIZN UG LAzTIZANG \Wougnawed. (2561). Tadpdiudszauminisame
Gl,umil,ﬁaﬂ%amms'ﬂuamaogij”u’%lﬂ@ﬂ,umm@um‘fm"qm”@mgmmm.
MIETITIMINAINGIRLTULT, 12(27), 134-144.
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TUNT gAiMUIY (2562). mzmummﬁﬁu?asﬁaa7miﬁu?@qyﬂuﬂf’uﬁwaagﬁfmzun/@
NFWNRINAT. INeENRELTYRIUIMITINIMT e, NMInenae
FIUALRS.

UnEUT Ynladuiai. (2560). Fautlszaunnsamaiinasamsaaauladoarmmaa
urudsvevguslnalugunaidas Sininguan . InmiwuilTyan
UimIpsfaumuidie, uvnInenauguan oo,

&3 B, (2546). nanmslusan. nyaimwy: lanaw 8u Jafidia (359,

26N LIUWTUTIT Uazgn & JIgyaniiwus. (2566). Tasufigsnasomanaaulade
awnIutudsvasuslnalunsanwamuas. 11381I%I0NTINNIIANT
MIANBILRLIIITY, 5(4), 875-884.

Kotler, P. (2003). Marketing Management (11th ed.). Upper Saddle River, NJ: Pearson.

Prentice Hall.



