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Factors affecting the decision to use driving school services in

Sadao District, Songkhla Province

Nishchanan Chokulab' Usa Boontue?

ABSTRACT

This research has the objective to compare the decision to use the driving school
service in Sadao District, Songkhla Province and to study the marketing mix factors that
affect the decision to use the driving school service in Sadao District, Songkhla Province.
Population in this research was four hundred (400). Purposive Sampling was used. The

tool used in the research was questionnaire and for data analysis statistics is used, which

includes Frequencies, percentages, mean (X), standard deviation (SD), T-test, One-Way
Analysis of variance (F-test), and Multiple Regression Analysis representing in the
statistical significance level of 0.05.

According to the results, it showed that the sampling group was mostly in female,
aged between 21-30 years old, with bachelor's degree or higher, who secter employee,
with monthly income less than 15,000 baht. The most important marketing mix factor is
personnel. Especially the issue of trainee teachers having appropriate knowledge, ability,
experience, and qualifications. Personal factors: gender, age, education level and monthly
income affects the decision to use the driving school service in Sadao District, Songkhla
Province is no different. Marketing mix factors that affect the overall decision to use driving
school services in Sadao District, Songkhla Province include distribution channel factors.
Personnel factors Physical environment factors Process factors Marketing promotion
factors and price factors Affects the decision to use the driving school service in Sadao

District, Songkhla Province. In the statistical significance level of 0.05.

Keywords: driving school, marketing mix, decision.
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