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Marketing Mix Effecting Spirit Beverages Choice In Songkhla Province
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ABSTRACT

The objectives of this research were to compare the decision-making process of
people purchasing Spirit Beverages in Songkhla province classified by personal factors, to
study the marketing mix related consumer behavior making process of people purchasing
Spirit Beverages in Songkhla province. This research is quantitative. The sample consisted
of 400 people in Songkhla province who purchased Spirit Beverages. Using online
questionnaires as data collection tools, and then performing statistical analysis using
inferential statistics, namely Independent Sample t-Test, One Way ANOVA, and Chi-Square
Test.

The results of the research showed that 1) Different Gender of people in Songkhla
province who purchased Spirit Beverages affect the decision-making process to purchasing
Spirit Beverages statistically significant at the level of 0.05, and 2) The marketing mix related
consumer behavior making process of people purchasing Spirit Beverages in Songkhla
province statistically significant at the level of 0.05. The results of this research can be used

in selecting strategies to plan for developing business potential.

Keywords : Marketing Mix, Consumer Behavior, Spirit Beverages
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