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The factors of online marketing mix that affect the decision to purchase fruits
through Facebook of consumers in the three southern border provinces

of Thailand.

Kanjana Wongnoi' Peerapat Pukkeeree?

Abstract

The aim of this study was to analyze the factors influencing the online marketing mix for
consumers in the three southern border provinces. Specifically, to understand the decision-
making process of purchasing fruits through Facebook among consumers in these provinces and
to examine the online marketing mix factors that impact their purchasing decisions. This research
adopted a quantitative approach and employed a specific sampling method. The sample
consisted of 400 consumers from the three southern border provinces who had purchased fruits
through Facebook. An online questionnaire served as the primary tool for data collection. The
data underwent analysis using descriptive statistics, including frequency, percentage, arithmetic
mean, and standard deviation, and inferential statistics, specifically utilizing simple regression

analysis.

The research findings revealed that online marketing mix factors were generally rated as
high by consumers in the three southern border provinces (Y = 4.08). When examined
individually, most factors received high ratings, with the distribution channel factor receiving the
highest rating (Y = 4.29). Regarding the decision-making process for purchasing fruits through
Facebook, consumers in these provinces also rated it highly (Y = 4.08). Individually, all factors
involved received high ratings. The online marketing mix factors that significantly influenced the
decision to purchase fruits through Facebook at a statistical significance level of .05 were, in
order of importance: personalized service, price, distribution channel, marketing promotion,

product, and privacy protection.

Key words: online marketing mix factors, decision-making
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