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Abstract

This research aims To study the image of the Songkhla Provincial Finance Office
The Comptroller General. Factors of satisfaction with the services of the Songkhla
Provincial Finance Office The Comptroller General That affects the confidence of service
recipients in the counseling of the Songkhla Provincial Finance Office The Comptroller
General. The sample group is personnel of government agencies who Disbursement
money from the treasury in Songkhla Province. 400 people who have received
counseling services from the Songkhla Provincial Finance Office The Comptroller
General Data were collected using questionnaires and analyze the data using descriptive
statistics such as percentage, mean, and standard deviation. Simple regression analysis
and multiple regression analysis.

The results of the research found that most of the counseling service recipients of
the Songkhla Provincial Finance Office The Comptroller General were female, Aged
between 41-50 years, with a bachelor's degree. Work in an academic position When
comparing the positive relationship of the image of the Songkhla Provincial Finance
Office The Comptroller General and factors of satisfaction with the services of the
Songkhla Provincial Finance Office The Comptroller General affects the confidence of
service recipients in the counseling of the Songkhla Provincial Finance Office The
Comptroller General. It was found that Image of the Songkhla Provincial Finance Office
The Comptroller General and factors of satisfaction with the services of the Songkhla
Provincial Finance Office The Comptroller General It affects the confidence of service
recipients in all aspects (Trust aspect, repeated consultation service aspect, word of
mouth aspect, attitude towards the Songkhla Provincial Finance Office The Comptroller

General) with statistical significance at the 0.05 level.

Keywords : Image, satisfaction, confidence
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