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Factors Affecting decision making on purchasing from the

TikTok Application in Songkhla Province

Suppakon Sungkarat'PiyamasSuesawadwanit?

ABSTRACT

This research has the objective In order to compare the purchasing decisions of users
through the TikTok application channel in Songkhla Province. Classified by demographic
factors and to study the purchasing behavior of service users through the TikTok application
and marketing factors. that affects the decision to purchase products by users through the
sample group was 400 consumers who had previously chosen to purchase products through
the TikTok application in Songkhla province. Data were collected using a questionnaire.
Analytical statistics include percentage, mean, standard deviation. Comparing two averages

One-way analysis of variance and multiple regression analysis

The results of the research found that marketing factors affect the decision to
purchase products by service users through the TikTok application channel in Songkhla
Province. is at a high level. Results of comparing marketing factors that affect the decision
to purchase products by service users through. Classified by demographic factors It was
found that users using. no different Behaviors in using services that affect the decision to
purchase products by service users through that have an effect on behaviors in using services
Media used to purchase products Frequency used to purchase products per month and the
level of price per purchase of each product by consumers have no effect on each other.
Marketing factors affecting the decision to purchase products of service users through the.
Statistically significant at the 0.05 level for products. It has the greatest impact on users'
decision to purchase products through, followed by the distribution channel and price,
respectively.

Keywords: service usage behavior, marketing factors, service users' product purchasing

decisions
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