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Artificial intelligence factors influencing online purchasing decisions in

Buriram Province.
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ABSTRACT

This research study examines the influence of artificial intelligence on online
purchasing decisions. It is used by applying technology acceptance theory and
reviewing past research. This includes the factor of perceived ease of use. Perceived
benefits, trust in the service provider and frequency of use This research is a
quantitative survey type of research. Data was collected using an online questionnaire
from a sample population of people who have used online shopping platforms . This
research collected data from a total of 400 samples. Validity of the instrument was
checked using analytical methods. components and the reliability or reliability of the
instrument was checked by finding the Cronbach 's Alpha Coefficient. In the hypothesis
testing part of the research, linear regression analysis was used. Multiplication. The
conclusion of the research found that The influence of artificial intelligence on online
purchasing decisions It depends on the factors of perceived ease and perceived
usefulness. Comfort aspect enjoyment Time saving Trust in service providers and
perceived benefits, and similarly, perceived benefits of using artificial intelligence ( Al )

in terms of convenience, do not affect purchasing decisions. online products significantly
Keywords: perceived ease of use, perceived usefulness, artificial intelligence
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