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ABSTRAC

The purpose of this independent research is to study the relationship in terms of
responding to customer needs. with the results of managing customer complaints and to
study relationships in communication approaches for acceptance with the results of
managing customer complaints. The study is a quantitative form of research. Use
questionnaires to collect data. The sample group in this study is Purchasing officers and
medical personnel in Community Hospital Health Region 9 totaled 400 people and were
analyzed using Pearson Correlation to find relationships between variables and answer
research questions.

The approach to responding to customer needs has a positive relationship with
The results of managing customer complaints are statistically significant at the .01 level.
Communication approaches for acceptance are significantly related to the results of

customer complaint management at the .01 level.

Keywords : Customer complaints , Responding to customer needs,

communication acceptance.
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