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The relationship between marketing strategies and the decision to purchase
ready-mixed concrete.

Case study: Builders in Buriram Province
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ABSTRACT

The objectives of this research were to 1) study the relationship between
marketing strategies and the decision to purchase ready-mixed concrete of
construction workers in Buriram Province and 2) study the marketing strategy in
the decision to purchase ready-mixed concrete of ready-mixed concrete builders
in Buriram Province. In this research study, the researcher used a quantitative
research design. (Quantitative Research) The sample group in this study was
400 construction workers in Buriram province aged 20 years and over who had
used or ordered ready-mixed concrete. The tool used in this study was a
questionnaire to collect data. from the sample group The statistics used to
analyze the data are Descriptive statistics were used to find frequencies,
percentages, and standard deviations. Use statistics to find the correlation
coefficient. The results of the study found that 1) the level of opinions on
marketing strategies towards the decision to purchase ready-mixed concrete of
construction workers in Buriram Province Overall, it is at the highest level. When
considering each aspect It was found to be at the highest level in every aspect.
By price strategy has the highest average, followed by distribution channels
Product side and marketing promotion respectively Opinion section regarding
purchasing decision The overall picture is at the highest level. 2) The results of
the correlation coefficient analysis found that marketing strategies Product side,
price side, distribution channel side and marketing promotion There is a
relationship with the purchasing decisions of construction workers in Buriram
Province. There is a positive relationship. at a moderate level with statistical

significance at the .05 level

Keywords : Marketing strategy purchasing decision ready mixed concrete
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