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Online and offline marketing strategies that affect the efficiency of increasing
distribution channels and increasing sales of real estate entrepreneurs in

Thailand.

Case study : Real estate entrepreneurs in Thailand
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ABSTRACT

The objectives of this research are 1) to study online and offline marketing
strategies that affect the efficiency of increasing distribution channels and increasing sales
of real estate entrepreneurs in Thailand and 2) to study the efficiency of increasing
Distribution channels and increasing sales of real estate entrepreneurs in Thailand The
sample group used in this study were real estate executives in Thailand. A simple random
sampling method was used.

The exact population is unknown. and the sample size was determined using
Cochran's calculation formula (W.G. Cochran, 1977, cited in Warisara Chaemchoi, 2020) at
a level of error in selecting the sample of 5 percent or 0.05 percent from the calculation.
The total sample size used in the study was 400 people using 1 questionnaire that was
prepared to collect data from the population, namely Thailand's real estate executives.

1) Questions related to distribution channel factors and 2) Questions related to the
efficiency of increasing distribution channels and increasing sales. Statistics used in data
analysis include testing the reliability of the instrument.The researcher took a questionnaire
that had been checked for content validity and tested it. Used with a sample of 30 sets for
testing, then analyzed to determine the reliability of the questionnaire. (Reliability) using the
Alpha Coefficient according to the Cronbach Method, using a statistical analysis program to
check whether the questions used can convey the intended meaning and are appropriate
or not.

The research results concluded that

1. Results of the study of online and offline marketing strategies that affect
The efficiency of increasing distribution channels and increasing sales of real estate
entrepreneurs in Thailand in the online side is overall at the highest level. The first step is
to be able to pay through the online banking system of any bank. The next order is It
is convenient to add distribution channels and increase sales, and products can be ordered
on the online platform 24 hours a day. The offline aspect is overall at the highest level.
First, there is a platform that is easy to use and not complicated. The next order is There is

a cost to choose and buy products.



2. Results of the study on the efficiency of increasing distribution channels and
increasing sales of Real estate entrepreneurs in Thailand, in terms of behavior, are
generally at the highest level. First, you think about buying real estate forever. Second, you
will buy real estate when you need a new place to live, and you will buy real estate for use
as a residence or speculate. And overall attitude is at the highest level. First, you regularly
buy new real estate or services. Second, if you have the opportunity, you will choose to buy

real estate that has the opportunity for growth.

Keywords : Online and offline marketing strategies, that affect the efficiency of

increasing distribution channels and increasing sales of real estate entrepreneurs.
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