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ABSTRACT

This research aims to study the effect of Perceived Usefulness, Perceived Ease of
Use, and Facilitating Condition on the use of social media platforms LINE and Facebook for
contacting with the Office of Provincial Commercial Affairs Buriram. It is quantitative
research using a questionnaire as a tool for data collection from a sample of 400 people.
The statistics used for data analysis are descriptive statistics, including mean, percentage,
standard deviation, and multiple linear regression analysis. The results showed that
Facilitating Condition has the most positively significant effect on the acceptance of using
social media platforms LINE and Facebook for contacting with the Office of Provincial
Commercial Affairs Buriram. This is followed by perceived Ease of use. However, Perceived
Usefulness has no significant effect on the acceptance of using social media platforms LINE

and Facebook for contacting with the Office of Provincial Commercial Affairs Buriram.

Keywords : Perceived Usefulness, Perceived Ease of Use, Facilitating
Condition, The acceptance of using social media platforms LINE and Facebook, The Office

of Provincial Commercial Affairs Buriram.
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